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Learning Objectives

• Describe the OCOMM’s commitment to 
transparency

• Outline our roles and responsibilities

• Highlight some of our contributions to public 
health
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Overview

Who We Are and What We Do

Strategic Communication Goals

Communication in Action

Path Forward
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Who We Are and What We Do
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Center for Drug Evaluation and Research

Office of Communications

Director: James-Denton (JD) Wyllie

Deputy Director: Morgan Jerrick

Division of Digital and 
Online 

Communications

Division of Health 
Communication

Division of 

Drug Information

Research & Risk 
Communications

Strategic Initiatives

CDER | Office of Communications
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What We Do

OCOMM’s mission is to provide strategic 
communication and outreach related to and 

in support of the center’s priorities and 
initiatives to protect public health.
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Strategic Communication Goals
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Strategic Communication Goals

1. Contribution to Public Good and Health  

2. Building a Cohesive Communications Strategy

3. Demystifying Center Research and Processes  

4. Maintaining Transparency/Building Trust
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Communication in Action
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Communication in Action
Contribution to Public Good and Health

https://www.fda.gov/drugs/news-events-human-drugs/sbia-webinar-conducting-clinical-trials-during-covid-19-public-health-emergency-04302020-04302020#event-information
https://www.fda.gov/regulatory-information/search-fda-guidance-documents/manufacturing-supply-chain-and-drug-and-biological-product-inspections-during-covid-19-public-health
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Communication in Action
Contribution to Public Good and Health

LinkedIn Twitter



www.fda.gov 12

Consumer

Industry

Health Care 
Professionals

Other

9149

8843

2399

570

Communication in Action
Contribution to Public Good and Health

DRUG-RELATED INQUIRIES
JANUARY 2020 - MARCH 2021
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OCOMM served as:
• CDER’s Joint Information Center (JIC) leads to coordinate 

review and clearance of drug-related messages for the 
Agency

• CDER’s Communications representatives on COVID-19 
Task Force Teams for sharing and escalating public 
concerns and sentiment

• JIC Web Team Lead for coordinating review and 
clearance for web content

Communication in Action
Cohesive Communications Strategy
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• Identifying future communications opportunities and 
challenges

• Ensuring alignment with HHS and FDA messaging

• Collecting stakeholder feedback to inform comms and 
operational decision making

• Thoughtful engagement with external stakeholders on 
critical issues

Communication in Action
Cohesive Communications Strategy
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Communication in Action
Cohesive Communications Strategy
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Communication in Action
Demystifying Science and Center Processes
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Communication in Action
Demystifying Science and Center Processes
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Communication in Action
Maintaining Transparency | Building Trust

Reduction in Pre-Approval 
Inspections Needed by Quarter:

58% in FY2020 Q3
64% in FY2020 Q4
56% in FY2021 Q1
48% in FY2021 Q2
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Communication in Action
Maintaining Transparency | Building Trust

Posting review documents in a timely manner
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Communication in Action
Maintaining Transparency |Building Trust
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Communication in Action
Outside of COVID-19 Pandemic
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Path Forward
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Path Forward
Adjustments

• Consider the creative use of social media for 
more public messaging

• Promote FDA as one-stop shop for information
– Whether it is a Fact Sheet or webpage, need a space where all 

information about a topic is placed (in a simple and engaging way)

• Meet with stakeholders when planning 
communications to ensure alignment

• Diagnose operational successes and failures
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Path Forward
Areas for Improvement and Challenges

• Plain language communications for complex and 
regulatory concepts

• Combatting misinformation

• Using a variety of communication channels to reach 
niche audiences 
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Vision Statement

OCOMM’s objective is to advance the 
scientific knowledge and understanding of 

the regulatory responsibility of the center to 
ensure the safety, effectiveness and quality 

of human drugs to various audiences. 
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Challenge Question #1

OCOMM’s roles and responsibilities include all 
EXCEPT which of the following?

A. Escalation of issues via real-time feedback

B. Coordinate and centralize multi-center and agency 
level rollouts 

C. IND Application review

D. Web communications



www.fda.gov 27

Challenge Question #2

JIC is an acronym for which of the following?

A. Joint Information Center

B. Joint Intelligence Committee

C. Joint Industry Council

D. Joint Implementation Commission
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Closing Thought

In the Office of Communications, our top priority 
is ensuring that our communications play the 

role they are supposed to in the larger mission of 
FDA, to serve public health.
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